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Why You Should Read a Journal’s ‘Aims & Scope’
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Journal of International and Intercultural

This journal

> Aims and scope

> Instructions for
authors

> Sodety
information

> Journal
information

> Editorial board

> Related websites

> subscribe

ce

Aims and scope

Journal of International and Intercuitural Communication ( JC)serves as a primary
outlet for original research on international and intercultural communication. The
journal showcases diverse perspectives and methods, including qualitative, quantitative,
critical and textual approaches. It addresses an international readership and features.
research conducted in a wide range of locations by diverse groups of schalars.

Articles published in ##Cshould be theoretically informed and sophisticated, relate
broadly to sacially significant issues, and be methadologically and argumentatively
rigorous. All submissions ta the journal will be peer reviewed and all special issues and
forums will be preceded by an open call for papers.

Both theoretical and empirical submissions are therefore welcomed from authors
across the world that expand our understanding of international and intercultural
communication theories, issues and practices, in such contexts as: democracy, the
environment., gender and sexuality, globalization, health, identity, media, organizing,
pedagogy, postcolonialism, technology, transnationalism, and workplaces, ameng
others.

The ‘Aims & Scope’
will help you
understand what
the journal is
about, and who it is
for.

Find it on the
journal page on
tandfonline.com

NATIONAL
COMMUNICATION
ASSOCIATION



AUTHORSERVICES

Supporting Taylor & Francis authors

Follow the Instructions for Authors
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This journal
Journal news

Reod our online guites for tips.on getting published and the publishing process -

> aims and seope This journal

> st o b Instructions for authors

Latest articles Aims and scope

? sodeviematen — > Instructions for Thank you for choosing to submit your paper to us. These instructions will ensure we
2 o I I I | authors have everything required sa your paper can move through peer review, production and
ol WeChat use Spectacles in Cultural Compa » Soclety publication smoothly. Please take the time to read and follow them as closely as.
> Related wabsies smong Chinese hiybeid Japan: fusion theory: et Information possible, as doing so will ensure your paper matches the journal's requirements. For
> Subscribe ;‘;];E;:s“dems' SD:;?:;:—::‘::: An alternative ﬁxmﬂ: + Journal general guidance on the publication process at Taylor & Francis please visit our Author
gratifications and and obtuse o | Information Services website.
political meanings in Lost acculturation > speech
ecl'\‘i?gemem in in Translation > > Editorial board AUTHORSERVICES
a >

rting Taylor & Francis author:
Related websites Supporting Taylor & Francis authors

e | oo
subscribe This journal uses ScholarOne Manuscripts (previously Manuscript Central) to peer

review manuscript submissions. Please read the guide for ScholarOne authors before

making a submission. Complete guidelines for preparing and submitting your
manuscript to this journal are provided below.

Contents list

= About the journal

* Peerreview

- Preparing your paper
° Structure
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The Stages to Go Through Before Submitting
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Be wary of self-plagiarism

Don’t submit a paper to more than one journal at a time
Don’t submit an incomplete paper just to get feedback
Always include and/or acknowledge all co-authors

— and let them know you’ve submitted the paper to be
published

Always mention any source of funding for your paper

If you are using someone else’s work, check that you have
permission to use it in your article

— data sets, surveys
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Your Submission Checklist

v A title page file with the names of all authors and co-
authors

v'Main document file with abstract, keywords, main text
and all references

v Figure, image or table files (with permission cleared)
v Any extra files, such as your supplemental material

v’ Biographical notes

v'Your cover letter/email
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Making You and Your Work Identifiable with an ORCiD
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ORCID

Connecting Research
and Researchers

DISTINGUISH YOURSELF IN
I THREE EASY STEPS .

REGISTER Get your unique ORCID identifier Register now!

Registration takes 30 seconds.

ADD YOU R Enhance your ORCID record with your

INFO

professional information and link to your other
identifiers (such as Scopus or ResearcherlD or
Linkedln).

U S E YOU R Include your ORCID identifier on your Webpage,
when you submit publications, apply for grants, and
ORCI D ID in any research workflow to ensure you get credit

for your work.

D

LEARN MORE

4,034,406 ORCID iDs and counting. See more

RCID iD

ligital identifier that distinguishes you from every other researcher and,
;earch workflows such as manuscript and grant submission, supports
you and your professional activities ensuring that your work is recognized.

1ditions, you may only register for an ORCID iD for yourself.

-

ORCID Record that can contain links to your research activities, affiliations, awards,
mnore. You control this content and who can see it
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What is Peer Review?

Peer review allows an author’s research to be evaluated and commented
upon by independent experts.

Double-anonymous review: where the
reviewer's name is hidden from the author and
the author's name is hidden from the reviewer

Every article deemed suitable for review in NCA
journals will be examined by at least two
independent experts
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How to Handle Reviewers’ Comments

* Try to accept feedback with good grace
* Revise as requested
— If you can’t, explain why
* Turn the paper round on time
e Thank the reviewers for their time
* Be specific when responding
* Defend your position: be assertive and persuasive

Don’t be afraid to ask the editor for guidance

A good editor will want to help
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10. Libellous, unethical, rude or lacks objectivity
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Sent to the wrong journal, doesn’t fit the aims and scope, or fails

to engage with issues addressed by the journal

Not a research journal article (i.e. too journalistic or clearly a thesis
chapter or consultancy report)

Too long/too short

Poor regard of the journal’s conventions, or for academic writing
generally

Poor style, grammar, punctuation or English

No contribution to the subject

Not properly contextualised

Poor theoretical framework

Scrappily presented and poorly proof read (g»\
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CONGRATULATIONS, YOU’'RE PUBLISHED!

AUTHORSERVICES .
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== Choosing a journal Writing your paper Making your submission Understanding peer review Moving through production You're published!

Looking to publish your research?

Now’s the time to research the journals you want to
publish in. Search Taylor & Francis Online, read your
chosen journal’s Alms&Scope, and browse
published articles. Build up a picture of who you're
writing for, and your chosen journal’s style and
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Sharing Your Work

Sharing your work
How to do it

Q.
3 Understanding article versions’
= Version of
U Record (VOR)
) Accepted The final, definitive,
U w Author's Manuscriot citable version of your paper,
cC $ Original P which has been copyedited,
S C Manuscript (AM) typeset, had metadata
o » Your paper after peer applied, and has been
L. 3 (AOM) review, when it has allocated a DOI (Digital
Q Your paper before been revised and Object Identifier). This is
925 © you submit it to accepted for publication the version published on
(- E a journal. by the journal editor, Taylor & Francis Online.
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Using Social Media to Promote, Share and Engage

What are Taylor & Francis authors doing?
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Who Do You Want to Read Your Research?

Taylor & Francis Group
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What makes

newsworthy research?

@ Knowing what a journalist looks for can be tricky. We've outlined the top
criteria to consider below to help you decide which articles would be
maost suitable for press attention.

A mjor Article: "A new otter of giant size, Siamogale melilutra,
fn)rn the latest Miocene Shuitangba site in north-eastern
breakthrough Yunnan' journal of Systematic Palaeantology
in the field Headline: Scientists discover &-million-year-old
[ ] . giant otter fossil in China’s Yunnan Province
) Altmetric 1,258 | ©) Article Views 12,622
Impact on Article: “Sleepless in school? The social dimensions
society of young people’s bedtime rest and routines” journal

of Youth Studies

° Headline: 1 in 5 young people lose sleep over
[ ] social media

) Attmetric 322 @) Article Views 2,151

Recommendation Article: “Healthy excursions outside the thermal
for cha comfort zone” Building Research & Information
8 Headline: Study finds major health benefits linked
.. to indoor temperature variation

) Altmetric 255 ) Article Views 2,743

Timely Article: "Does engagement in adwocacy hurt the
credibility of scientists?" Environmental Communication

Headline: Public may be more accepting of
0. advocacy by scientists than previously thought
) Altmetric 538 | (&) Article Views 8,053
Human Interest Article: “A mega-analysis of memory reperts from eight
peer-reviewed false memory implantation studies” Memory
LY 0 Headline: Half of us would believe fake facts

) Altmetric 504 (D) Article Views 9,304

2017 Taylar & Frands Graup €€ BY-NC ~HD

!

® Meed inspiration? To see some recent case studies of what your academic
research could look like in the media, visit http://bit.ly/press-case-studies

Taylor & Francis Group
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# Books Jour Aboutus  Newsroom  C: r Contactus
Home © Newsroom - PressRelezse

‘Authentic’ teachers are better at engaging
with their students

Search press releases

26 May 2017 Sign up to Press Alerts for
est embargoed content

Teacher:
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cwsens]  Created by Russia used memes and American
vemeen|  culture to instill fear.

Need a journal article?
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How Russia ‘Pushed Our Buttons' With Fake Online Ads
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exploit divisions in US.
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* J. Kevin Barge
* Trevor Parry-Giles
* Sophie Wade
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