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Following an extensive, nationwide search, NCA announced in November 
the appointment of Dr. Shari Miles-Cohen as the association’s new 
Executive Director, effective January 3, 2022. 

Dr. Miles-Cohen joins NCA from the American Psychological Association 
(APA), having served there since 2007, and brings considerable academic, 
administrative, and executive leadership experience to this position. Prior 
to APA, Dr. Miles-Cohen led the Society for the Psychological Study of 
Social Issues, the Union Institute Center for Women, the African American 
Women’s Institute at Howard University, and the Women’s Research & 
Education Institute, and was a Congressional Fellow. Dr. Miles-Cohen 
holds a Ph.D. in Personality Psychology from Howard University.

Please join us in welcoming Dr. Shari Miles-Cohen! 

2021YEAR Review
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A DVA NC I NG  T H E  C OMM U N I C A T I O N  D I S C I P L I N E

If you are a part of the Communication discipline, membership in the National Communication Association is an 
indispensable part of your professional life. NCA is the preeminent scholarly society devoted to the study and teaching  
of Communication. Members of NCA find community in the more than 60 interest groups that connect members with  
other scholars who share similar research, professional, or institutional interests. NCA’s website offers extensive teaching
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and learning resources, data about the discipline, and research and publishing resources aimed at supporting members 
with their scholarly and pedagogical pursuits. For more than a century, NCA and its thousands of members have made 
a difference within the Communication discipline, throughout the academy, in our communities, and beyond. Here are a 
few highlights from 2021.

•	� NCA awarded nearly $90,000 in grants that 
will support member projects and programs 
throughout 2022.

•	� In 2020, the NCA Executive Committee 
approved an increase of funds for the Student 
Caucus Travel Grants from $60,000 to  
$90,000, with a cap of $300 per person.  
In 2021, more than 300 students applied for  
the grant, which helped to defray some of  
their convention expenses.

•	� Through the 2021 NCA Awards program, the 
association recognized 31 scholars and teachers 
in 23 categories for outstanding scholarship, 
teaching, and professional service. 

•	� NCA shepherded the publication of some  
350 articles in NCA’s 11 scholarly journals and 
worked throughout the year on the establishment 
of an additional journal, Communication and 
Race, which will begin publishing in 2024.

•	� NCA released 22 episodes of Communication Matters: The NCA Podcast.

•	� NCA initiated quarterly all-member emails highlighting recently released Communication Currents 
summaries of the latest research published in NCA’s journals.  

•	� NCA issued monthly C-Briefs to provide scholars with snapshots of relevant data about higher education 
and the Communication discipline.

•	� NCA released the 2020–2021 Academic Job Listings in Communication Report, which noted that 
more than 500 academic Communication positions had been advertised in NCA outlets during the 
2020–21 academic year.

2020–2021 Academic Job Listings in Communication Report
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Table 1. Primary Research/Teaching Specialties Requested in Job Advertisements, 2020–2021

Distribution of Jobs by Research/Teaching Specialties

Not all academic jobs in Communication have requirements that align with the backgrounds of all Communication 

Ph.D.s. Thus, the number of advertised jobs by sub-field or specialty is also of interest to job seekers and employers. 

Specialties are presented in Table 1. 

More than one specialty may appear in any given job posting. In fact, many postings advertise for individuals who 

possess more than one specialty. Table 1 indicates that in 2020–2021, there were 26 postings for generalist positions. 

Specialists in Strategic Communication/Public Relations/Advertising remained the most sought after, with 97 postings 

accounting for more than 12 percent of the total number of postings. The next most common research/teaching 

specialties sought in position postings were Journalism, with 44 mentions, and Mass Communication/Media Studies/

Film Studies, with 40 mentions. These were followed in frequency by advertisements seeking specialties in Business/

Corporate Communication (31), Health Communication (27), Intercultural/International/Global Communication 

(27), and Communication Technology (24). A total of 94 postings did not specify a required specialty and 173 were 

classified as “other” specialties.

PRIMARY SPECIALTY

NUMBER OF JOBS

PERCENTAGE

Communication Education

1

0.13%

Communication Theory

1

0.13%

Applied Communication

2

0.26%

Basic Course

2

0.26%

Environmental Communication

4

0.52%

Political Communication

4

0.52%

Research Methods

4

0.52%

Performance Studies/Theatre

8

1.03%

Risk/Crisis/Conflict Communication

9

1.16%

Visual Communication

9

1.16%

Sports Communication

11

1.42%

Science Communication

12

1.55%

Interpersonal Communication

19

2.45%

Organizational Communication

20

2.58%

Rhetoric

20

2.58%

Digital/New/Emerging Media

20

2.58%

Debate/Forensics

21

2.71%

Media Production

24

3.10%

Communication Technology

24

3.10%

General Communication

26

3.36%

Intercultural/International/Global Communication

27

3.49%

Health Communication

27

3.49%

Business/Corporate Communication

31

4.01%

Mass Communication/Media Studies/Film Studies

40

5.17%

Journalism

44

5.68%

None Specified

94

12.14%

Strategic Communication/PR/Advertising

97

12.53%

Other

173

22.35%

Note: None specified may include advertisements for administrators or advertisements that specified teaching need but did not require applicants to have 

a specific specialization. Other includes all specializations not commonly found in job postings.
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1    See https://www.amacad.org/content/research/dataForumEssay.aspx?i=21673 and Jeffrey A. Groen, “The Impact of Labor Demand on Time to the 

Doctorate,” Education Finance and Policy, available at https://www.mitpressjournals.org/doi/10.1162/EDFP_a_00177. See also Ronald G. Ehrenberg, Harriet 

Zuckerman, Jeffrey A. Groen, and Sharon M. Brucker, Educating Scholars: Doctoral Education in the Humanities (Princeton, NJ: Princeton University Press, 2009).
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Figure 3. Number of Job Postings in Communication, Political Science, History, Philosophy, English, and Sociology,  

2015–2016 to 2020–2021

Note(s): Both the Philosophy and Sociology job posting numbers reflect data collected per calendar year rather than academic year. The 2021 Philosophy 

job posting numbers are estimated to be 860 and will be reflected in NCA’s 2021–22 jobs report. 

Sources: American Historical Association, Modern Language Association, American Philosophical Association, American Political Science Association, and 

American Sociological Association. 

Note: Because the SED reports data on a calendar year basis, this figure reflects the total number of 2020 graduates in Communication, as reported in the SED, 

while positions advertised reflects the total number of advertisements during the 2020–21 academic year. 

Figure 2. Number of Advertisements for Positions in Communication and Communication Doctorates Conferred,  

2009 through 2020–2021
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Communication in Comparison

Higher education news media regularly cover the annual rate of job growth (or decline) as reported by individual 

disciplines. Despite concerns about relying on job postings as an exclusive measure of academic job markets, higher 

education economists and researchers have concluded that such analyses are nonetheless useful and positively 

correlate with the “set of variables that plausibly should influence the demand for new Ph.D.s.” 1  

Figure 3 compares the number of Communication job postings to the numbers posted by similar disciplines. Not all 

disciplines have released current job data. As a result, the data reported reflect what is currently available from the 

other learned societies. 
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In February 2021, a study by the Eos Foundation’s Women’s Power Gap Initiative, the American Association of University 
Women, and the WAGE Project was released. This report, titled The Power Gap among Top Earners at America’s Elite 
Universities, examines diversity among the 2,000-plus most highly compensated employees at 130 of the leading research 
universities in the United States.

Though women account for 60 percent of all professionals in higher education, results reveal that only 24 percent of  
top-earning core employees are women, and only 2.5 percent are women of color.

Representation of women among top earners varies significantly by position. Women account for only 10 percent of the 
highest-paid faculty, but more than half of top-earning general counsels are women.

Data indicate that “deans and faculty together comprise 41% of the top earners.” As illustrated in the charts below, most 
of the top-earning deans and faculty are in the male-dominated business and STEM fields.

Note(s): Core includes primarily presidents/chancellors, provosts, deans, department chairs, professors, and administrative employees. Figures 
included in the Top Earners by Gender, Race, and Ethnicity chart are based on a subset of data from 49 institutions. Percentages for American Indian/
Alaska Native Men (.21%) and Women (0%), Unknown Men (1.4%) and Women (.62%), Two or More Races Men (0.2%) and Women (0.2%), and 
Native Hawaiian/Pacific Islander Men (0%) and Women (0%) are not included in this chart.

Note: General Counsels accounted for only 3.5 percent of the dataset.

THE GENDER GAP AND HIGHER EDUCATION 

www.natcom.org
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Source: Eos Foundation, Women’s Power Gap Study Series, The Power Gap among Top Earners at America’s Elite 
Universities: 2021 Study. View the full report here: https://www.womenspowergap.org/wp-content/uploads/2021/02/WPG-
Power-Gap-at-Elite-Universities-2021-Study-4.pdf.

Top Earners by Gender, Race, and Ethnicity,  
in Percent

Percentage of Top Earners Who Are Women, by Position

60

40

20

0

Pe
rc

en
t 

Faculty

10%

President

21%

Dean

26%

Provost

34%

CFO

34%

Advancement

35%

General Counsel

54%

White

22.2%

55.9%

  Men   Women  Men   Women

 Business

  Medical School

 Engineering

  Other

 College of Arts & Sciences

 Law School

 College of Sciences

 Nursing

 Public Health

 Dental

 Pharmacy 

 Veterinary

 Business

 Sciences 

 Engineering

 Economics 

  IT

 Other

 Law

Percentage of Women Among 
Top-Earning Core Employees

24%

76%

Top-Earning Deans by Discipline, 
in Percent

Top-Earning Faculty by Discipline, 
in Percent

2%
2% 4%

2%

3%
3%
4%
8%

25%

9%

10%

15%

17%

Asian

0.6%

10.5%

Black

0.8%3.5% 0.8%

Hispanic

3.1%

COVID-19 Will Cause a Shift from 

More Expensive Colleges to 

More Affordable Ones, Such as 

Community Colleges 

In March 2021, Inside Higher Ed released the findings from its annual Survey of College and University Presidents. This 

survey explored how campus leaders feel about important issu
es confronting higher education, with a specific focus on 

the COVID-19 pandemic. Findings are based on the responses of 433 college and university presidents fro
m public, private, 

nonprofit, and for-profit U.S. institutions. 

Results indicate that campus leaders’ most pressing concerns related to the COVID-19 pandemic are the “mental health  

of students,” “disproportionate impact on students fro
m disadvantaged backgrounds,” and “mental health of employees.” 

The chart below illustrates respondents’ top ten pandemic-related concerns.

College and university presidents have conflicting views about COVID-19’s impact on the future of higher education. 

Forty-seven percent of respondents agree that the pandemic will impact enrollment for the foreseeable future, with 

an increase in student preference for virtual instruction, compared with 35 percent who disagree with this view. 

Forty-two percent of respondents agree that COVID-19 will cause students to enroll at more affordable institutions, 

while 31 percent disagree.

When asked how their institutions will respond to the pandemic and economic recession, most respondents indicated 

that their institutions should transform (44 percent) or reset for growth (34 percent).

COVID-19 AND HIGHER EDUCATION: CAMPUS LEADERS WEIGH IN
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Respondents Reporting that They Are Very Concerned or  

Somewhat Concerned About the Following Pandemic-Related Issues, in Percent
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COVID-19 Will Cause a Shift in  

Enrollment Trends for Years to Come, with 

More Prospective Students Favoring Virtual 

Instruction than Before the Pandemic
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Source: Inside Higher Ed, 2021 Survey of College and University Presidents, a study by Inside Higher Ed and Hanover Research. 

Download the full report here: https://www.insidehighered.com/booklet/2021-survey-college-and-university-presidents. 

Percent of Respondents

Percent of Respondents

19%

C brief
-

In August 2021, ACT released First-Year College Students’ Online Learning Experiences During the Pandemic. This report 

shares data from a June 2020 survey that explored the educational experiences of students who enrolled in their first year 

of college during the 2019–2020 academic year. Results are based on responses from 1,164 first-year college students. 

Because of the COVID-19 pandemic, “98 percent of the surveyed students transitioned to online learning.” Most responding 

students reported that their coursework was “somewhat challenging” or “very challenging” while learning online.

FIRST-YEAR COLLEGE STUDENTS AND COVID-19

Results also reveal that first-generation students and students from low-income families were more likely than other 

first-year students “to have limited access to technology and the internet” during the pandemic.

When asked whether specific learning resources were necessary for online learning and available during the pandemic,  

48 percent of students indicated “they needed but did not get a manageable number of assignments across classes,”  

47 percent needed “timely and specific feedback on assignments” but did not receive it, and 47 percent needed but did  

not receive “clear and understandable class materials /assignments.” Additional results are illustrated in the chart below. 

Source: ACT, First-Year College Students’ Online Learning Experiences During the Pandemic. View the full report here:  

https://www.act.org/content/dam/act/unsecured/documents/pdfs/First-Year-College-Students-Online-Learning-Experiences-

During-Pandemic.pdf.
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Percentage of Students Reporting How Easy or Challenging Their Coursework Was While Learning Online  

During the COVID-19 Pandemic (n = 1,132)

Limited Access to Technology and Internet by Family Income Status and First-Generation Status, in Percent (n = 1,164)
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Percentage of Students Rating Learning Resources Necessary But Not Present (n = 1,148)
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NCA  B R I NG S  MA NY  OP PO R T UN I T I E S  ON L I N E

Because of the COVID -19 pandemic, many NCA events were moved online. NCA brought virtual events and 
materials to members and the public that were designed to help audiences meet the continuing challenges of the 
COVID -19 pandemic. 

•	� NCA’s 2021 public programs were presented virtually and have been 
released on NCA’s YouTube channel and as special episodes of 
Communication Matters: The NCA Podcast. The spring public program, 
“The Future of Education: Identifying Challenges and Opportunities in 
Pandemic Learning,” addressed how COVID -19 has changed higher 
education and how these changes relate to best practices in teaching 
and learning, including in terms of inclusion, diversity, equity, and 
access. The fall 2021 virtual public program, “Communication in a 
Changing World: Navigating Relationships During and Post Pandemic,” 
explored interpersonal relationships and social support in the context of 
COVID -19, including teacher-student relationships, family relationships, 
and other support relationships.

•	� NCA’s 6th biennial Chairs’ Summer Institute, themed “Leadership Challenges in a Changing World,” was 
held virtually June 25–26, 2021. Participants explored how to cultivate respect and inclusive cultures, how 
to manage challenges associated with digital learning and socially distanced department communities, 
how to motivate and mentor faculty, and more.

•	� The NCA 2021 Doctoral Honors Seminar was held virtually July 14–16. The 28 doctoral students in 
attendance represented 25 colleges and universities across 17 states and four countries including Canada, 
India, South Africa, and the United States.

•	� The 2021 NCA Institute for Faculty Development (aka, the “Hope Conference”) was held virtually July 
19–23. Participants included 60 faculty members representing 54 colleges and universities across 29 
states and the District of Columbia.

•	� NCA’s 2021 Mid-Career Scholars Writing Retreat (MCSWR) was held virtually July 26–July 30. Patrice 
Buzzanell (University of South Florida) served as MCSWR organizer and retreat facilitator, and mentors 
included Travis Dixon (University of Illinois at Urbana-Champaign) and Laura Ellingson (Santa Clara 
University). There were nine participants. 
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M E M B E R S  G A T H E R  T O  E X P L O R E  R E N E WA L  A N D  T R A N S F O R M A T I O N 

At the NCA 107 th Annual Convention in Seattle, themed “Renewal and Transformation,” some 3,000 scholars 
reconnected in person to exchange ideas and present new research. The Opening Session, “Honoring Past and 
Present: Communication, Culture, and Change in Native Seattle,” explored the role communication plays in Native 
communities, through language, art, culture, and ritual. 

N C A  C O N T I N U E S  T O  P R O V I D E  S U P P O R T  T O  C O M M U N I C A T I O N  S C H O L A R S  
A S  T H E Y  W O R K  O N  E D U C A T I N G,  I N F O R M I N G,  A N D  S H A P I N G  S O C I E T Y  

I N  C O M M U N I T I E S  T H R O U G H O U T  T H E  W O R L D. 

Attendees also heard from Carroll C. Arnold Distinguished 
Lecturer Tina M. Harris (Louisiana State University), who spoke 
on the topic of “Intentional Transformation in the Midst of 
Change.”  And, in the NCA Presidential Address,  
David T. McMahan (Missouri Western State University) 
reviewed the state of the Communication discipline and  
future challenges and opportunities. 

Tina M. Harris David T. McMahan

Eean B. Grimshaw Esther LuceroAbriel Johnny Scott PinkhamLa Royce Batchelor


